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 These developments has changing the way business is conducted  further  

in the data analysis report by  Ernst & Young  shows that  the growth in the value 

of online business sales in the country each year increased by 40 percent. This data 

indicates that digital economy began to move and grow rapidly in Indonesia and the 

shift toward digital transaction will contribute to the potential economic growth in 

In Indonesia. 
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ABSTRACT 

Developments in information and communications technology have significantly 

influenced and changed lives of peoples by  providing  new opportunities for 

consumers and businesses.  In digital economic era, an increasing number of 

consumers engage in e-commerce, which provides easier and faster access to 

products and services However it also presents some challenges for consumers that 

differ from offline commercial transactions. The impersonality of e-commerce 

weakens the relationship between businesses and consumers, thereby increasing 

consumer vulnerability that could lead to  to unfair commercial practices and 

causing uncertainty and lack of trust by consumers. Therefore,  there is a need by 

the government and businessman to promote and protect consumer trust in digital 

markets so it will not hamper development digital economy  

weakens the relationship between businessman and consumers, thereby increasing 

At the present the world have entered the digital economy era where both 

individuals and organization use technologies to conduct their activities. According 

to statistical data released by APJII (Association of Internet Service Providers 

Indonesia) shows that  internet users in Indonesia has increased in 2017 reached the 

number of 132.7 million users or about 51.5 percent of the total population of 

Indonesia amounted to 256.2 million (Data Pengguna Internet di Indonesia ( Data 

for Internet Users in Indonesia) 2016 http//web.id/tag/2017/ (accessed  on January 

10,  2018). 
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