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Abstract
Head-hunter developed human resources through improved intellectual capital. Intellectual capital is

needed for head-hunters to achieve job satisfaction. The purpose of this study is to explore the relationships of trust,
self-efficacy, intellectual capital and job satisfaction in head-hunter firms at Indonesia. There are 253 candidates for
head-hunters services were selected for investigating the potential linkage among trust and self-efficacy aspects to
contribute for intellectual capital in head-hunter processes. A structural equation model is used to analyze this
model. A new conceptual model for intellectual capital is developed based on previous models in the literature.
Trust and self-efficacy are the important antecedent of perception of intellectual capital for head-hunter processes.
Findings from this study support that trust and self-efficacy have significant effect on intellectual capital. Intellectual
capital has significant effect on job satisfaction. This finding integrates insights in intellectual capital framework
into a generalization of the stakeholder satisfaction in head-hunter firms. Furthermore, this study suggest to head-
hunter firms in order to develop human resources through improved intellectual capital to bring between candidates
and clients that suit their needs.
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Introduction
Executive search or called "head-hunter" becomes a profession respected by job seekers. Head-

hunters generally provide job opportunities for "white collar" with criteria in the management level or
above. The uniqueness of the head-hunters are in the habit of "piracy" of workers in a particular company
by offering jobs that are considered to have a better chance at another company. The new position in
companies that offered by head-hunters should be "tempting" or provide better value in the improvement
of career or salary increase. Head-hunter firms generally have a database that contains a list and
specifications of candidates who are the partners. Candidates have high quality and competence as a core
business. Client as companies that need workers also become the main core business. Database candidates
are become business asset is valuable for head-hunter firms. The more the database of candidates who
have a high quality and competence of the opportunity in filling the needs of workers in client companies
are also getting bigger. Head-hunter main task is to provide and give candidates as required by the client.
Value criteria for candidates to be "appropriate" is not only the quality  and competence, but also
monitored the background, track record and its potential.

Head-hunter is a specialist company for executive job seekers to get qualified candidates and has
the best credibility in the field that was involved. Head-hunter is an expert from the field of candidates
looking for a job. Head-hunters will choose a candidate who has the advantages and decent offer to its
clients. Through the power of its network, head-hunters can bring potential employees with a company
that is needed. Not just anyone who would be a candidate by hunter executives. When a person contacted
by a head-hunter it means that toil in the works for this attention and interest to the head-hunter (Setiani,
2013). Economic growth is important but knowing exactly how the process of innovative grows the
intellectual capital of a nation is just as important because the underlying theoretical basis may reveal
deeper insights and has larger implications than the concrete outcome (Chew & Sharma, 2014).
Intellectual capital uses and transforms resources in market outputs, drawing the line between success and
failure. Success is achieved when the three intellectual capital’s components work together that is the
human capital, the structural or organizational capital and the customer capital (Izvercian et al., 2013).
The culture of development is heavily reliant upon adaptability and the readiness to realize growth,


