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ABSTRACT 

 

 

This paper examines the parallel of the structure of celebrity auto/biographies to that of 

women’s/fashion magazines, especially the abundant inclusion of photographs and images. I 

argue that in auto/biographies of celebrities, images and photographs constitute a space for Self 

narration. By doing textual and visual analysis, both the content and the discourse around the 

photographic narrative, I argue that photographic narrative establishes the narrative of the Self 

through masquerade and temporality. As in women’s/fashion magazines, images in celebrity 

auto/biographies are presented to stabilize the celebrity status of the celebrities featured. The idea 

of auto/biographies as a space for celebrities to present themselves “the way they are” is almost 

always compromised and refuted. I argue that the narratives, images, advertisements included in 

the auto/biographies work both to reveal and to cover that result in the construction of the 

celebrity selves as fragmented yet coherent. 
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Introduction 

In this article I am looking at the auto/biographies of Indonesian female celebrities. The term 

“celebrities” here refers to glamour celebrities, namely those who work in the entertainment 

industry or show business: singers, models, actors, and presenters (Marshall, 2001). While the 

term “auto/biography” refers to the narratives of self that trespasses the normative format of 

autobiography – where the author is the autobiographical subject, or the work written in the first 

person narrator where the autobiographical subject refers to the author of the book (Eakin, 1989; 

Lejeunne, 1989; Marcus, 1994).  

This paper discusses two auto/biographies that mimic or invoke the structure of women’s 

magazines: Krisdayanti and Yuni Shara and focuses on the Tips feature, the images and the 

advertisements included that contribute to the construction of femininity portrayed in the 

auto/biographies. Both auto/biography can be considered as a typical normative auto/biography 

that follows the bildungsroman plot where the protagonists, namely the auto/biographical 

subjects come from a humble beginning, faced with difficulties and hindrances, and finally 

overcame it and emerged successful – and wealthy (Stanley, 1992). 

  

Celebrity Tips and Tricks: How to be beautiful and great like me 
Krisdayanti’s auto/biography is heavily populated by “how to” articles which denote a woman’s 

body as having flaws and as a project that is never completed, also linked to the structures of 


