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Editorial The digital 
transformation of our 
societies are in 
movement 

Dear Colleagues, 
Dear Doctorate Students, 

The digital transformation of our societies is in 
movement. We often overlook the pace at 
which the changes are taking place. 

During the 2015 Garcombs in Bali, we 
collectively decided that we would focus on and 
pay attention to what is happening in the sphere 
of digitalization. 

We selected the title “Digital transformation of 
our societies in a volatile environment” that 
would reflect this intention for the 2016 
Garcombs in Caen. 

As a result, many papers in Caen were related to 
Digitization and its applications with regards to 
solving sustainability issues or even circular 
economy-related problems. 

This special edition journal of Garcombs 2016 is 
an important landmark with papers from 
Indonesia, Thailand clearly reflecting the 
strategic orientation given one year ago in Bali. 
Selected fields and papers confirmed the 
strategic importance raised by our message. 

The handpicked papers that will be published in 
this special edition highlight challenges and 
opportunities created by such disruptive 
technologies in our societies as they start to 
leave marks on the overall society spectrum. 

The Scholars have captured the scope of 
applications in alignment with regional and 
international institutions supporting centres 

created by our government, communities and 
NGO’s. This confirm a mutual understanding. 

A great number of papers and dissertations in 
this publication cover different aspects from the 
digital transformation journey to the 
crowdfunding that is redirecting investors and 
entrepreneurs towards other sources of funding 
that the traditional banking is neglecting. 

New era Entrepreneurs are taken in nurseries by 
private companies, business associations, and 
NGOs. This allows them to support their ideas, 
their projects and lead them to a certain level of 
maturity in their development journey. 

In order to capture the wave of innovation 
around the digitalization of our societies, 
academics, cities and communities have created 
structures, policies, open forums and platforms. 

Our researchers through their publication on 
this special edition are expressing the dynamics 
of the ecosystem evolving around us. 

We are suggesting the active reading of the 
journal along with more action in creating start- 
ups. In this environment, the opportunities 
seem endless. 

The upcoming 2017 Garcombs event in Thailand 
will also be focused on the digital  
transformation and innovation. But the Value 
chain transformation will not be the only area of 
focus as we will be turned towards value added 
services and more deeply looking for the new 
business model where the only differentiating 
factor will be the limitation of our own 
innovation capability. 

I am looking forward meeting all of you again in 
Bangkok in 2017. 

Sincerely yours 

Paul John 
President of Garcombs 2016 

IAE University of CAEN - France 



TABLE OF CONTENTS 

DETERMINANTS OF GROWTH AND PROFITABILITY BY BANK SPECIFIC VARIABLE 

AND MARKET STUCTURE IN ISLAMIC BANKING IN INDONESIA………………..…….1 

Irma Setyawati, Institut Bisnis & Informatika Kosgoro 1957 

THE INFLUENCE OF STRATEGIC CONTROL, STRATEGY ORIENTATION, AND 

BUSINESS ENVIRONMENT ON COMPETITIVE STRATEGY AND ITS EFFECT TO 

BUSINESS PERFORMANCE………………………………………………………………..…15 

Brian Pratistha, Universitas Padjadjaran 

INNOVATION AS A DRIVER FOR ENHANCING TRANSIENT COMPETITIVE 

ADVANTAGE IN VOLATILE ENVIRONMENT – A LITERATURE REVIEW………...…..24 

Dani Ramdani, Universitas Padjadjaran 

Yudi Azis, Universitas Padjadjaran 

Umi Kaltum, Universitas Padjadjaran 

ANALYSIS OF MACRO AND MICRO ENVIRONMENT ON THE MARKETING 

STRATEGY FORMULATION AND THE INFLUENCE TO THE COMPETITIVE 

ADVANTAGE (CASE STUDY)………………………………………………………………35 

Abraham Mose, Universitas Padjadjaran 

Syaifuddin, STIE Sebelas April 

THE INFLUENCE OF WORK STRESS AND TRANSFORMATIONAL LEADERSHIP ON 

WORK MOTIVATION AND IMPLICATION OF EMPLOYEE’S PERFORMANCE (CASE 

STUDY)……………………………………………………...…………………………………..42 

Syaifuddin, STIE Sebelas April 

IMPACT OF COFFEE PRODUCT LABELING AND PACKAGING ON PURCHASE 

BEHAVIOR WITH MEDIATING OF BRAND IMAGE AND BRAND TRUST………...……49 

Baby Amelia Fransesca S, Universitas Padjadjaran 

Ina Primiana, Universitas Padjadjaran 

Nury Effendi, Universitas Padjadjaran 

Aldrin Herwany, Universitas Padjadjaran 

THE INVESTMENT ANALYSIS OF PUBLIC APARTMENT UNDER PUBLIC PRIVATE 

PARTNERSHIP MODEL TO ATTRACT INVESTORS IN INDONESIA………………….....54 

Erman Sumirat, Universitas Padjadjaran 

COMPETENCY DEVELOPMENT OF CULINARY CREATIVE INDUSTRIES………….....67 

Wa Ode Zusnita Muizu, Universitas Padjadjaran 

Hilmiana, Universitas Padjadjaran 

WORK ETHICS DEVELOPMENT IN TOURISM BUSINESS…………………………..……73 

Hilmiana, Universitas Padjadjaran 

Wa Ode Zusnita Muizu, Universitas Padjadjaran 



THE IMPACT OF MANAGERIAL COGNITION, HUMAN CAPITAL AND SOCIAL 

CAPITAL ON STRATEGIC ENTREPRENEURSHIP AND FIRM PERFORMANCE: 

EVIDENCE FROM INDONESIAN ISLAMIC BANK INDUSTRY……………………….….82 

Yocie Gusman, Universitas Padjadjaran 

Erie Febrian, Universitas Padjadjaran 

THE INFLUENCE OF SUPPLY CHAIN FLEXIBILITY ON COMPANY PERFORMANCE 

IN INDONESIAN PHARMACEUTICAL INDUSTRY…………………………………..……95 

Efrata Denny Saputra Yunus, Universitas Padjadjaran 

Ina Primiana, Universitas Padjadjaran 

Umi Kaltum, Universitas Padjadjaran 

MARTHA FANI CAHYANDITO, UNIVERSITAS PADJADJARAN ENHANCING DIGITAL 

BUSINESS VALUE THROUGH IMPLEMENTATION OF STRATEGIC THRESHOLD 

CANVAS: A MODEL OF VALUE-PERTAINING STRATEGY OF TRANSFORMING 

TELCO……………………………………………………………………………………….....103 

Edi Witjara, Universitas Padjadjaran 

DO THE BRAND IMAGE AND CUSTOMER LOYALTY DETERMINE THE 

COMPETITIVE STRATEGY OF CHAIN HOTELS…………………………………………114 

Nila Krisnawati, Universitas Padjadjaran 

Ernie Tisnawati Sule, Universitas Padjadjaran 

Erie Febrian, Universitas Padjadjaran 

Meydia Hassan, Universitas Padjadjaran 

CARRYING CAPACITY AND VISITORS’ SATISFACTION OF THE ECOTOURISM 

OBJECT OF CAVE PINDUL TUBING GUNUNG KIDUL, YOGYAKARTA, 

INDONESIA…………………………………………………………………………………....126 

Mudji Sabar, Mercu Buana University 

BANKING STRATEGY AND IMPLEMENTATION OF ASEAN BANKING INTEGRATION 

FRAMEWORK (ABIF) IN ASEAN ECONOMIC COMMUNITY (AEC)’S  ERA 2020…….137 

Sofi Suryasnia, Universitas Padjadjaran 

Ina Primiana, Universitas Padjadjaran 

Sucherly, Universitas Padjadjaran 

Aldrin Herwany, Universitas Padjadjaran 

IMPACT OF COFFEE PRODUCT PACKAGING AND LABELING ON PURCHASE 

INTENTIONS WITH MEDIATING OF BRAND IMAGE……………………………………150 

Mohamad Ary Budi Yuwono, Mercu Buana University 



CREATIVE ECONOMY BASED ON OPPORTUNITY AND UNIQUE COMPETENCY ON 

BUSINESS STRATEGY OF TOURISM BUSINESS IN WEST JAVA……………………155 

Santo Dewatmoko, Universitas Padjadjaran 

Sucherly, Universitas Padjadjaran 

Aldrin Herwany, Universitas Padjadjaran 

THE EFFECTS OF RFID APPLIED IN GROUND HANDLING SYSTEM ON AIRCRAFT 

TURNAROUND TIME: A SIMULATION BASED ANALYSIS……………………………164 

Rachata Khumboon, Dhurakij Pundit University 

Benjamaporn Isaradech, Dhurakij Pundit University 

ANALYSIS OF FINANCIAL PERFORMANCE DIFFERENCES BANK IN INDONESIA 

BASED ON BUKU……………………………………………………………………….……176 

Reni Marlina, STIE Ekuitas 

COMPARATIVE ANALYSIS OF CONSUMER BEHAVIOR ACROSS CULTURES……...188 

Mutia Tri Satya, STIE Ekuitas 

Lina Said, STIE Ekuitas 

INTEGRATED MARKETING COMMUNICATION: BRAND CONTACT AND CONSUMER 

INSIGHT (EMPIRICAL STUDY ON TRADITIONAL SNACK FOOD IN 

BANDUNG)…………………………………………………………..……………………….197 

Dani Dagustani, STIE Ekuitas 

Mutia Tri Satya, STIE Ekuitas 

Herry Achmad Buchory, STIE Ekuitas 

THE INFLUENCE OF RELATIONAL MARKETING AND BRAND IMAGE ON 

CUSTOMER TRUST OF THE MOBILE TELECOMMUNICATIONS SERVICES 

OPERATORS IN INDONESIA………………………………………………………………..209 

Nina Kurnia Hikmawati, Telkom University 

LOCAL TV GOES TO GLOBAL MARKET THROUGH DIGITAL 

TRANSFORMATION………………………………………………………………………….221 

Umi Kaltum, Universitas Padjadjaran 

Aji Widodo, PT Telekomunikasi Indonesia 

Andreas Widiasmono Yanuardi, PT Telekomunikasi Indonesia 

THE COMPARISON OF EXPLANATORY POWER OF VOLATILITY INDEX (VIX) AND 

GARCH MODEL IN PREDICTING FUTURE VOLATILITY (EMPIRICAL STUDIES ON 

THE INDONESIAN STOCK MARKET)……………………………………………………...230 

Layyinaturrobaniyah, Universitas Padjadjaran  

Aldrin Herwany, Universitas Padjadjaran 

Muhammad Zarkasih, Universitas Padjadjaran 



PENTAHELIX MODEL TO INCREASE TOURIST VISIT TO BANDUNG AND ITS 

SURROUNDING AREAS THROUGH HUMAN RESOURCE DEVELOPMENT……...…..249 

Imas Soemaryani, Universitas Padjadjaran 

THE IMPACT OF NEW SERVICE INNOVATION ON PUBLIC SATISFACTION………..260 

M. Fariza Y. Irawady, Universitas Padjadjaran

Popy Rufaidah, Universitas Padjadjaran

TESTING BRANDING STRATEGY DEVELOPMENT MODEL……………………...……275 

Popy Rufaidah, Universitas Padjadjaran 

THE INFLUENCE OF SUPPLY CHAIN INTEGRATION ON COMPANY PERFORMANCE 

THROUGH COMPETITIVE ADVANTAGE IN INDONESIAN PHARMACEUTICAL 

INDUSTRY…………………………………………………………………………………….291 

Efrata Denny Saputra Yunus, Universitas Padjadjaran 

Ina Primiana, Universitas Padjadjaran 

Umi Kaltum, Universitas Padjadjaran 

Martha Fani Cahyandito, Universitas Padjadjaran 

LIQUIDITY ADJUSTED CAPITAL ASSET PRICING MODEL (LCAPM): A CRITICAL 

REVIEW………………………………………………………………………………………..301 

Erna Garnia, Universitas Padjadjaran 

Rachmat Sudarsono, Universitas Padjadjaran 

Dian Masyita, Universitas Padjadjaran 

Ina Primiana, Universitas Padjadjaran 

THE ROLE OF MANAGERIAL ORIENTATION FOR THE ORGANIZATION'S NEW 

BUILDING AND INNOVATION IN COMPETITIVE ADVANTAGE AS WELL AS ITS 

IMPACT ON EMPLOYEE PERFORMANCE………………………………………………312 

Penta Sukmawati, Universitas Padjadjaran 

THE INFLUENCE OF COMPETITIVE STRATEGY ON BUSINESS PERFORMANCE OF THE 
FASHION CREATIVE INDUSTRY IN WEST JAVA...............................................................239
Lina Auliana, Universitas Padjadjaran



Academy of Strategic Management Journal                                                                                        Volume 15, Special Issue 3, 2016 

301 
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ABSTRACT 

This paper shows that the liquidity adjusted capital asset pricing model (LCAPM) is 

simply an extension of standard capital asset pricing model (SCAPM) by taking into account the 

amortized transaction cost. This paper also shows that the use of amortized risk premium is 

very critical in order to obtain a correct result. Various contradictory results in many previous 

publications are shown in this paper. A simple static equilibrium that relating the investor 

income and expenditure, is used to explain the basic concept of LCAPM and the appropriate 

liquidity proxy. As the actual transaction cost is usually unknown, this paper proposes two 

methods to estimate transaction cost. Bid-ask spread and daily price changes are proposed as 

the proxy of transaction cost. Indonesia stock market characteristics are included to illustrate 

the importance of the concept.   

 

Key Words: CAPM, LCAPM, Liquidity, Amortized Transaction Cost 

INTRODUCTION 

Frictionless is one of the basic assumptions of standard capital asset pricing model 

(SCAPM). In a frictionless market, we can buy or sell an asset at no cost and can be done 

immediately. In SCAPM, therefore, it is assumed that the market liquidity is perfect or infinite. 

Though the market liquidity is getting better from time to time, the liquidity is still finite and 

should be taken into account in asset pricing. How to take into account the liquidity in capital 

asset pricing model have attracted a lot of attention in the last three decades (see Amihud et.al. 

2013 and Foucault et.al. 2013, for comprehensive references). In emerging markets such as 

Indonesia, many works have shown that the liquidity premium can be very significant (Lesmond, 

2005).  

Figure 1 shows the Indonesia Stock Index (IHSG) for the last 30 years. It can be seen that 

the index has increased more than fifty times in the last 30 years. Fast increased especially 

occurred in the last 10 years. A short period declined can also be seen in 2008 during financial 

world crises. It has been shown that the average return in Indonesia Stock exchange is the 

highest compared to the other countries (Liang and Wei, 2012). 
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