CIETY FOR BUSINESS A ANAGEMENT RESEARCH

International Journal of Management

and Administrative Sciences

Double Blind Peer Reviewed Journal

Vol 1 No. 1 Octtober 2011

CopyricgHT 2011. ALL RIGHTS RESERVED

Vol 5, No 6, 2018

The Improvement Expatriate Performance through Adjustment p.[01-07]

Sylvia Sari Rosalina.

Spirituality and Servant Leadership p.08-14]
Charles Chekwa, Jonathan Quast & Marjorie G.Adams.

The Influence of Customer Relationship Management through Customer Retention of Creative Industry in a
Culinary Sub-Sector at Bandung City p.15-26]
Devi Melisa Damiri, Sam'un Jaja Raharja, Arianis Chan.



https://www.ijmas.org/5-6/IJMAS-5503-2017-1.pdf
https://www.ijmas.org/5-6/IJMAS-5503-2017-1.pdf
https://www.ijmas.org/5-6/IJMAS-5504-2017-1.pdf
https://www.ijmas.org/5-6/IJMAS-5606-2017-1.pdf
https://www.ijmas.org/5-6/IJMAS-5606-2017-1.pdf

International Journal of Management and Administrative Sciences (IJMAS)
(ISSN: 2225-7225)
Vol. 5, No. 06, (15-26)

www.ijmas.org

THE INFLUENCE OF CUSTOMER RELATIONSHIP MANAGEMENT
THROUGH CUSTOMER RETENTION OF CREATIVE INDUSTRY IN A
CULINARY SUB-SECTOR AT BANDUNG CITY

Devi Melisa Damiri
Department of Business Administration Science Faculty Social and Political Science
Universitas Padjadjaran,
Indonesia
devimelisadamiri@gmail.com

Sam’un Jaja Raharja, Arianis Chan
Department of Business Administration Science Faculty Social and Political Science
Universitas Padjadjaran,
Indonesia

ABSTRACT

Bandung is one of cities in Indonesia that has the highest contribution on the growth of
creative industries nationwide at Indonesia. The research objective is to study and examines
how the influence of Customer Relationship Management through Customer Retention on
Creative Industry Culinary Sub-sector, especially in business restaurant. This research uses
Product Moments Correlation Coefficient analysis and Simple Linear Regression Equation
Analysis and uses SPSS 23.0 program. The results of this study found that the CRM has a strong
correlation through Customer Retention, and has an influence on Customer Retention of 49.6%.
CRM has a significant influence on customer retention in Creative Industry Culinary Subsector,
therefore it is important for restaurant business at Bandung to implement CRM effectively.
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